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ZADANIE 2: ZAPISZ (odniesienie do slajdu 28) 

Napisz krótką jednostronnicową historię o Tobie I o Twoim biznesie. 
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 3:    ROZWÓJ/POSTĘPOWANIE  (odniesienie do slajdu 40)  
Opracuj opis marki / przeprowadź  audyt marki 
	Co potrzebujesz żeby stworzyć markę? 

· Napisz, krótki opis marki, którą chciałbyś stworzyć poniżej. (krótki opis idei, pomysłu)

· Jaki jest Twój zawód i jakie marki mogą być z nim związane? Czy masz jakiś pomysł jak się wyróżnić? 
· Opracuj odpowiedzią stylistykę/logo/kolorystyke

· Jakie kolory mogą opisywać Twój biznes? 

· Zrób listę rzeczy, które będziesz potzrebował: strona internetowa, wizytówki, ulotki, reklama, papier firmowy, opakowanie. 
	Posiadasz już własną markę?
· Jaki jest Twój zawód i jakie marki mogą być z nim związane? 
· Jak to wygląda u Ciebie? 
· Zawsze bądź zgodny z projektem



Zapisz swój opis marki poniżej:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 4:   PRZEGLĄD RYNKU OPAKOWAŃ (odniesienie do slajdu 43)  
Zobacz na: http://www.thedieline.com/ znakomite roziązania opakowań. Zapisz swoje notatki poniżej:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 5: OBEJRZYJ – Branding twórczego biznesu (odniesienie do slajdu 46) 
Link wideo: https://www.youtube.com/watch?v=0YmIQKgry_E  Zapisz swoje notatki poniżej:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 6:    ROZWÓJ – krótki opis Twojej kreatywnej działalności (odniesienie do slajdu 47)  

Pobierz ten szablon i stwórz własny (większość informacji, o które się pytasz, została opracowana jako część procesu planowania biznesowego) http://limeshot.com/documents/Branding-Creative-Brief-Reader.pdf 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 7:    OBEJRZYJ – Seth Godin on Tribal Marketing (odniesienie do slajdu 50)  
Plemiona dają zwykłym ludziom możliwość kierowania i dokonywania wielkich zmian. Obejrzyj ten film: https://www.youtube.com/watch?v=589tH-wtCak i zapisz swoją naukę poniżej:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 8:  PRZEGLĄD – Your Market Segmentation (odniesienie do slajdu 51)  
Answer the questions below to review your Market Segmentation.
Kto jest Twoim klientem/odbiorcom? Czego on potrzebuje i czego oczekuje? ____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Dlaczego przyjdą właśnie do Ciebie?
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Jakie są wyjątkowe korzyści, które możesz zaoferować, które poprawią ich życie?
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Jak każda osoba może przyczynić się do tej misji?                                                                           
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 9: OBEJRZYJ aby dowiedzieć się więcej o dobrej komunikacji (odniesienie do slajdu 57)  
Obejrzyj wideo: https://www.youtube.com/watch?v=dKzl_82PbU4 i zapisz swoje notatki poniżej:
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
ZADANIE 10 ZBUDUJ swoją listę odbiorców PR (odniesienie do slajdu 65)  
Stwórz listę swoich kontaktów:  
	Publikacje – druk,  gazety i czasopisma online
	Stacje radiowe – program telewizyjne livestyle 
	Blogi

	Zdobądź kontakty w mediach społecznościowych, z pisarzami, dziennikarzami. np. Twitter, Facebook
	Zanotuj, które kolumny wpisują się w Twoją działalność 

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


ZADANIE 11:  ZAPISZ  komunikat prasowy dla swojej firmy (odniesienie do slajdu 67)  
_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

ZADANIE 12: Sprawdź czy twoja strona internetowa jest mobilna (odniesienie do slajdu 76)  
Skorzystaj z tego bezpłatnego narzędzia, aby przetestować szybkość swojej witryny - www.google.com/webmasters/tools/mobile-friendly/. Zapisz swoje notatki poniżej.
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Aby zdobyć kluczowe informacje skorzystaj z Modułu 4





ZADANIE 1: OBEJRZYJ (odniesienie do slajdu 14)


� HYPERLINK "https://www.youtube.com/watch?v=xBIVlM435Zg" �KLINIJ ŻEBY OBEJRZEĆ�  Seth Godin video. Jest to przykład niemalże 15 letni, skoncentrowany głównie na rynku amerykańskim. Jest jednak niezwykle istotny także obecnie. Zanotuj to czego się nauczyłeś poniżej. 
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MODULE 4 – Your Marketing Strategy
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Creative Communities Igniting Change is an                               project to challenge, empower and stimulate community creativity and entrepreneurship. � HYPERLINK "http://www.creativecommunities.how" �www.creativecommunities.how� 








 








